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I had the plaasure of moderating a panal at PromacBDA this summear,
My first question to the panal of six designers was whether thay thougiht
the creative side of our industry today, with its swell of now companios
and tangla of visual styles, was a ruddariess mess of eoyclad clichds or
in a néw goldan age. The first to answer, Victor Newman, CD of NYC's
Frecstyle Collective, did not hesitate, He said, ¥ beliewe wo ane in a

platinum age,” and the other five agroed.

Victor's new Platinum Age of design could be the result of an
unexprcind perfect storm: choap, fast, friendly technology slams into
reasurceful new talent hired by recession-hardanad companios who
senve clients that need to do more with less money in less Gme. Mone
of thien slemenis an niw, bul changes in ecale and intensity of the
variables within each one are causing a tipping point. It's a powearful
high-pressure system that forces experimentation and collaboration and
criates the belief that the new and effective can be achieved right o,
regardiess of budget or precedent

A quick ecan through Stash 14 makes the case. From our anaglyphic 30
cover image, lifted from INTERspectacular's new “Billy Bananas™ ID for
Comedy Contral, through high-end apots from Animal Logic and Lobao
through impossible-to-ignors no-budget work from newcomers Enjoy
Greanar Grass, Mot to Scale and Eat My Dear to our closing pieca from
sali-taught French animator Hersd Trowlllet, you will indeed witness the
new, the effective and, often, what was préviously unattainable.

Stephen Price
Erlitor

Menw York
October 2006

P2, Many thanks to INTERspactacular for including the 30 glasses.
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Production/VFX:
THE ENIGMA FACTORY
www.enigmafactory.com

Looking to coax the audience

into the eane mMood of thair short
thriller Brokan, and help the

$8,000 film stand out on the fest
circuit, writer/diraCtor Alox Ferrari
and writer/producer Jorge Flores
Hﬂﬂ@ﬂzﬂrﬂﬂtﬂﬂﬂﬂﬂm
more engaging than most
Hollywood features. The typography
was finessed in Photoshop and
with Final Cut Pro. The 18-minute
short contains 100 VFEX shots and is

now in feature developmeant.

For The Enigma Factory
Dasigner/VFX super: Alex Ferrari
Producer: Jorge Flores Rodriguez
Designer: Dan Cregan

Digital artist: Sean Falcon

For Cmpozr Inc.

Sound design/composer:
Mark Roumelis
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